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Abstract: Thiz shady examines the persussive techniques wsed in business
storytelling of three entrepreneurs in Surabaya, They are Drs. Daryonoe, Abdul Challm,
and Sameuding They experienced a shenp in their fest business history. Then they
beomes 3 suocessul entreprenesur in thedr busipess until noae. This studi applring
descriptive qualivative metluds, S this suady Tnds thar el bosiness swoepelling
uses some of the seven compancnts of the persuasive technique of Kerafwith theuse
of different types. Ore Daryono's  business storptelling wee rationalization,
iEen tification, compensa ton, and prgection, Ahdol Chalim's besiness stoneelling use
ratiaralization. identiffcation, supgestion, and conformity, And Samsudin's business
etorytelling wse ratonalization, identfication, sugsestion, conformity, compenzation,
and displacement. The pers wasive lechiigues serve a8 pronsotiooal b o perswade
many schowols and mstitutbons persuade many peeple and make the business grow.

Keywords:, Basingss, Entreprensar, Persuasive Technlgue, Storytaliing.

Absteak: Perelitian fef membofosm tealirng tekeik persoosd) pomg diguokon podo
sterrptelling bisas b eremg pevgeasahe & Serobape vang bernomo s, aryang,
Abd Chelim, dae Samsudin peng mana merekn pemah mengofomi bemerosoton cialam
perirhonan bisais peraimeneg Keosciae owveky B sidses o bisebieo Weggo
sehrrang. Jengar  mengquockas  melode  kealitalil  deskrpuf, pereelittan id
monemubon bhekwa stonsteling beniy mereka menggonckon sebogion dor ek
fompnen fekinl ]Iﬂ'_l'.h'al_f- dird Keraf wong herhode-bede. Storptelling  bisais s
Denvorn mengaunakon ekl rosonolises, @entififas, kompersasl, dan proveks
Siorprelling hiveis Ahdled Chalim menggonnkon telnil rosionalisos], idendfilesd sugesti,
dree Rongfarmiton. D storylelling bisngs Soeswdin menguyunekan bk rosimrd o),
foen B RS, sugestl bowformiey, bemnpensrs, don sebiituss Teknik perswmsive fersebe
herfeimgsl sabagal el promaes) grnk meamikor deopak arang odon seegar hergrime
itk membu et bivys tervedat senmakin berkembang.

Koler kirecs: Bisianes, Caritn, Kewiraesakaar, Tekaik Perrwrs].

A Iniroidiction

An entreprenenr needs gnad storytelling in business fopromota a husiness thatisheingrun
so that many pecple are interested in the Bype of business offered. 11 is believed o be a poserful
LG b attract copsumers in terms of emosieral connetion or touching thae hearts of mnsumers
andl mealtaining chelr orgalty to g prodiact or service. Then, storyeelliag i also corsidered capalile
ef wenveying vabues ina budiness, Storytelling wehnigues in promoeting o proeduct or sreice make
cons umers more confident about it guaby and advantages.

Acearding to Fog ef al. stoeytelling assemhled into a story, or narvrative shracture can
function 2% a communication medium that wier various elements.! 5o, the use of storytelling ina
busness has more power ar value fir promobon. Hased an research by Stephens, Stbert, and

LK. Fog Byt O & Yaleheylo, B. Stanatalling: #ronding in Practice, (Hethn: Springer, S005]
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Hasson, 3 story tokd by & speaker 15 more sble 1o stimalate the hearts of the lsteners When vsed
for business presensations, it can make the audience more ecibed 2When wsed for s:3les it cin
make it casier to dose. The power of business stooytelling in all disdplines, including mareting,
hazbeen widely recognized,

Aaker states that a presented Story s easier to remerber when compared to data snd facts
This methed is consldered maore effective because it can touch the Buman side of consumers,
Hegdes haing easy 0 rementher, sIories are also ea@er o CoEvey mMessages in a language hat is
paswer for Hsteners to anderstGanad 5

Thon aecording te Agustina, to shore ond convoy the valwos of o product or service,
storytelling 8 consldored the best way to be applied.® The use of unkque narratives in sorvteking
i% alsn consklered fo b more memoratle B the hears of comaomers, | ean indirecty tonch the
emotiena side of corsumers so that they are moved te take actlon or act to buy o product or
service offered,” Storytelling has a vitl role in attracong and persuading many peophe o like the
product or sepvice being promated.

Storvleliing ia the form of words writhen oa varios prometiosal platforms such as
wirhsites, posters, or sodal media als has anessental robe tnbringing customers and indreasing
mles, Therefore. it s highly recommended that the entrepreneurs take the compelling way
promede their products or ssreices by stenvelling W influcsce many people, either dircctly or
indirectlys

Furthermiore, to he surcesshul in bosiness regquires a srategy hecaose the srstegy is @ map
of the stens to achieve a poal, considering the competition in the business world is quite tight"
Therefore, one strategy that can be used mw achleve sucoess in business B oo use a storyteliing
strategy, As Rahayu sad, storvtelling can be 3 relevanl stratesy to create emational relations hips
with buyers or customers when promoting a product or service " An advertisement that pses
starytelling with ofcative narmatives becomes more attractive than ocdinan s,

I addition w using strategy. besiness success canalso be achieved by several other factors,
such as mahitg the vidion and mission of the company's program. The vision here meas a goal of
thebusiness freetf while the mission is the steps far the business to b seceoschil. Lim waid that to
achleve spectamilar gosls | husiness. one must constantly manage the business like a new
bugnez " Mot only that, but alse think about its bing and shart-term targets. Then make daily,
monthly, and yearly sales targets. Moreaver, aften conduct evaluamons o monioor tie progress
tha hax been implemented o achieve busines success.

When ovorything hes boen laid ous in ap ordesly manner to ockbeve business targets and
what must be done to achieve these targets has dlso0 been made step by step, Then skness

). Steplens, 4[:11_ L, & Masson W Spesbier-Listener Mewrad Couplieg ndeclies  Successiul
Cartmunicatan”. Frocesdings of the Nobobe' Acadamy of Scrdimces df the Uaited Moo aF Amanco (PIAS),
107, no32 (20005 [4425-14430,

. Lo Purchase 5, Ellis, M. “The Deivma of Inkeraction sithin Business Neowaorkes®. indusiril Marketiog
Mrragemont 41, o 5 [ 201Z), 421928,
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success will lkely be achieved becanse dear steps that are consistently applied will Inoessngly
briag usfoess develogement 1o a suece<sor o a fantascic profit. As Thiel argues, when someone
thinks aboat the future, i is the same a5 expecting progress in the future, 2 Therafors, precse
planning hecomes estential in a business for the future and the progress of the basiness itself.

An cgually vital thing to think about in runping & besiness by an entreprensur (s the
company’s weakness o be used as evalmtion material in patching or covering up thess
weaknesses tn be hetter than competitors, It can be started by checking all running systems—
both from the promotion, sales, marketing, team performanee, and otbers. Az a larm of
anticipation of failure or bankruptey in business. because competition in business & indead
relatively challenging For entrepreneurs in terms of prices, discounts. guarantees, and forins of
SrViCe B CONSUES.

Therelore, entreprencurs are encouraged to analyee their business performance, such as
what factars can make people buy o lot and what factors can hinder it Then other supporting tools
of instruments are also needed to analyee business management, such as financial statements of
prafic and less, payment pelickes, and sales percentages ! By learning this, enmepreneurs can
waork on things o do their business batter to get optimal Income, Lim alse stated that Activity
Value Analysis [AVA) could improve efliciency and business competitiveness, such as analyzing
business work processes, [F unfavorable processes are found, they can be immediately changed
far the betler

To build, Tum, art develop a business, an entrepreneur muast have anentreprenearial spieit
embedded in him because svery entreprensar must compete B win customers’ hearts '™
Sometimes it ks true that the weakness of & novice businessman 15 only mech in dreams, strong in
heope, but weak in execution. Many entreprencrs also fall because they are not fully mentally
prepared o manage teir business and do i believe ia success. Sdwear also helseves that
srymeeone will win success when e heldves he can succeed because motivation from within mast
be strong and embedded to be successtful, v Then, Hennzal gives entreprenevrship tips, such as
an ¢ntveprencor must have a reason why he should do husiness, Even enfrepreneurs must also
explore potential and maintain maotivation. " Then, he must chomss beloved entreprensurship,
miake & business dewelopment management, go throwgh the process, think abaut resoles, and be
creative and innowative vithost limits

The business history of overy entrepreneur 12 andoubtedly different, Some have been in
business for dowens. Bven decudes have experienced difficulties io improving and getting results
from their business. Nevertheless, some achieve success in their business in & relatively short
time. Some entreprenecars go hankrupt becnese thelr husinesses ame oo longer ahle o be
maintained, At the same time, several other entrepreneurs can achieve success even though they
are swiayed by time. Theretare, entrepreneurs are strongly encouraged to think abowt bow the
business can develyp—slating from tiinking abowt how Lo market il promoting it and altvscting
many people’s hearts. From these cases, persuasion theary can be used as an analytical tool for
business history, The most crucia thing about a business s making many people ke the product
or service of the sntrepreneur's type of business. As Mubridha said, persuagive strategies were
widely used in various aspects of hurman Lfe, 1 1n Use business field, perssasive strabegies ane weed
for marketing or used in other felds. In education, made into a distribotion of brochares where

P Thiel Zero to One: Neoles on Stertugs o Mo fo fwdid the Futore. (BMew York: Crown Business. Z0014)

L L, Stradegd Swksrs Mengelole Kadr den Risnis

12 fhid.

5 E.M, Henrzal, Membaagan Fwe Breprenenr, (Bandung: La Goads Publishing 2014],

). Schawartr. The Mogae of Thinkirg By (Mew Yorks Fireside 2007

T EM. Henrizal. Membengun fue Fntreprencur,

8, Mohridha “Srategi Persuasit dalam Brosur Penerimaan Mahasiswa Bare Perperuan Tingpl Swasia
Lingkup LLEIETEIX o AEsbadsar™. Thesis (Unbversitas Negerl Makassar. 2020]. Aooeson] on June 24, 2021
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thie uge of language in brockhures dms to influence many peaple to wse the services or products
offered-

Hasad on the background of the problem, in this artiche, reasarchers Focas on cosducting a
study on the two entrepreacurs whe builk & basiness, experenoed Gk, and oebuilt their
budness ty hecnme a suceess The first entrepreneur studiad in this stady is Drs. Dargono. The
secomnl eatreprencur ks Abd, Chalim. And the thicd entreprencur 5 Samsudin. Des. Daryono
gtaried his busingss o 1995, His first business was selling books oo the schoas. The busness
rxperienied a stagnation [diveen] from 1999 to 2002, Then Drs Baryona resumed tothe busisess
in 2003 with a new businese The business was beoming and much in demand by the schoals and
gl survives today, Same 88 Abd, Chalim alse started hie business (n 1995, then be oxperienced a
stagnation in P98, He rebuilt his budness in 2001 antE he schiswed his sicoeess so e Then, nnt
much different from Samsudinwhe has abse been in the business of selling bookssince 1957 with
ill the taktersw eed stores wntl be achieved his sucoess i selling books, Therefore, the researchers
are interestad in carrying out & =tudy that fooazes anthe formalation of the probiem: How is s
Danona, Abd. Chalim, asd Samsudin started from the fest ime in business until now. Then bow
Cirs Daryomy, Absd, Chalim, and Samsudin uses persaasiee techniques in storytelling in his
hud ness in hecoms sucioessiil,

B Literature Beview
i Entrepreneurs Storvieling and Perseazsive Technigues

Practically, storytefling can strenghen the products or services offered by encreprencurs
and porsusde many people to be mtercsted in buying and wsing the products or sorvices,
Acenrding bo Ballester & Sablote, many entreprencurs wee storvtelling strategy o develop aml
promuote their basinesses, ' Robin mentions that there are seven chements instondelling. namely
podnk of wlew, drametic questlon, emodonal contont, processing the stery, the power of the
soundtrack, a story that enowgh o make the audience undersiand, and pacing 2 Meanwhile,
according o Fog efall storvtelling has four components inits delivery such as message, the
story's ahility 1o convey messages, a person's ability to convey the story, and the plot from the
opning b the end. =

Storytalling can ke wsed asa promoetional toeol because il can ebavale business value apd add
a senso of quality to the producte or services, Mot only that, it can convey what ond haw the
produd or servioe b oand distngoish i quality from s competitors. Consumers usialy tend o
look for storles and explanations that touch their hearts 1o make them helbeve In buyingand uzing
a product or service, Becuse good storytelling will eventually make consumers give an upbeat
assessment of the product or fervice used.

Hesides wsing storytelling for promaotion. it also requires persissive lechnigues 5o thal
storytelling can be comveved effectively. The persuasive technagque §5 o way that makes
promutiona [anguage @ stimukate someone’s feelings and hearts 0 do somethieg= 5o
storytelling and persuasive technigques are chosely related 1o making successiul marketing of a
praduct ar service.

Then, v make storyelling inm persuadve wridng or sentence, saveral technlgues can
achleve the desired goal The persuasive techmigues are as fofhows: 1) Rationalization. whichis a
process o wse reason bo provide lundamental justificetion for a problem. 2] Identification, the
speaker or writer must first analyee who the audience or resder i and what the sttuation b
tha lime to present appropeiate information for public consumption. ) Sugpestion, an attempl

WED, Ballestar & E F, Sabiote. “Oreupon 3 braod: Storyelling practices by Spanivh bramds®, Spanivh hurmal
af Marketing (ESIC) 20(2016), 115131

= BR, Boten, THeiial Storyiedling: A pewertul technolozy wol far e 21 50-0enuary classreom. Theory it
Practive, 47, no 3, (2008], 220-124,

ILH Fog Budre, (. & Yalabaylu, B Stoeefiing: Brooding in Practice.

B0 Kerah Argirsoraicest dian Noradd, Jakama: Gramesdia Pusgtake (Marma, 2007,
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o nfluence or persuade many peaple tobelieve in 8 senes of wards conveyed. 4] Confarmity, an
act s be similar fo something el and & menkal mechanism to confarm b samething desired, such
as an attitude of the writer or speaker trying to adjust to the Stuation not fo seem tense, 5)
Compensition results from Anding a substitate for something unacceptable or an attitade and
respanse to an untenahle sitaation. 6) Displacement, an effpet to replace latefal emotions and
replaece things that expeticnce an obstacle so the speaker oF writer tres to padeage the bestwords
fram foul language. 7] Frojection, & technique oo change what was previously a subject into an
i) [

Whon concluded, persus s on bechnigques oim o invito resders or mony pooplo, prosent Foctn,
opinlons, and idess. It also alms to convince many people with Bngoage ar worda on target ke
the waris persuasive technigues ahove. S0 the words or sentences in storytelling can be
arranged based on persuasive echnigues to convines censumers and moks them move to by or
use the product or service being promoted,

Sewvaral previous ressaechers have researched hskess storvtelling and  persuasive
technigues. Amang them, such a5 a study conducted by Mugroho with the tite "Analizis Yanas:
Kabmat dan Fenggunaan Teknik Persuasii dalam Spendus Kampanye Calon Presiden dan Wakil
presiden Bepuldik Indoresia Tahon 20104 di Kova Yopyakarta" Analeds of Semtence Fanatins
el e Do of Mevswasive Techmigiees i Comgraign Banners for e 2004 Presivien timd aad Vice-
Procidential Condidates of cthe Repubiic of fndonedo o the Yogpeokerta Ciny” ) 25 This study shaws
varztione in senbenees in news seetences, exclamation seatences, and imper@ive sentenoes. The
perspasive technigues fourd in this smdy wsed on campaizn Banncrs are rationalization,
Identification, suggestion, confarmity, compensadon, substinstion, and projection technigques.

Furthermore, a study conducted by Mubridha entitlad "Strategi Persuasif dalam Brosar
Penorimann Mahasiswa Bary Perguruan Timgg Swasta Lingkop LLDIKTLE 1X di Makazsar”
[TPersave SErategy i the New Stugent Admission Broch e for Priva e Sigher Edvcrtion Sope of
LLDIETT IX in Makossar®L= In her research only three persuasive techniques wese found wsed in
the new student sdmission brechure, The trpes of perssssive techniguees found in this rescasch
are rationalizmtion, suggesticn, and Wentification techniquest. The slement of retionalization
technique in the form of words of arguement and facts will be helpful to the reader. Then. the
clement of the sugzestive techinigue Is lnthe form ofa quote acoompaniasd by 8 basts, Furthermaore,
theelement of idencificaton technique in che form of 2 college motto is [sed in the brochure.

As for other research researched by Anika & Lestar with the tithe "Konsep Brand

Storyvtolling, Value Perceptions dan Visit Intention Peda Kawasan Tujwan Wisatn di Jakarta
[Survey pada Vebeo lklan Taman Mind relonesta Indah & Youtube)” [T Concept of Brmnd
Srorpieliiag Valve Perceptions emd Visil inferntions in Towrist Destiogeians in fokaria (Survey e

Weea Advertising ef Tomar Mivd Indonesia lndal o Vewreiba] "5 It cxamines how the influence
brand storvtelling on value perceptions and bow they impeaxk visit imtention. In the study, the
analytical technlaque did nof usa s persuasive technique hut a path analysks techaigoe |t was
remulting in findings that brand storyteling has o very significant infuenee on  ue peceptions.
Then examing the research conducted by Praviswar, Aqfin, & Mawardi conducted an 100
active netizens or consumers whohate porchased Ak Matcha Latte prodiscts. = The title afthis

D4 Nugreho, A "Analisis Varas Kalbmad dan Penggunaan Teknlk Peesusd] dabom Spandube Bampanye
Calon Prosiden dan Waldl Presider Repoblile Indonesin Tahun 20014 di Hota Yopmkarcta®. Thesis
[Universitas Fegerl Togyakarta, £013). Avcesasd oo juss 24, 2021 from Dips. feprinisuny.a:id

A Muhridha, "itrateg Perswasi dalam Brisur Penerimaan Mahasiswa Baru Perpuraan Tinggi Swasta
Lingkoup LLIMETTEY di Makassar®,

STL, Anita, TiL 8 N5, Lestari "Konsep Brand Storrybelling. Value Perceptions Dan Visit Intention pada
Kmwasan Tujuan Wisata di Jalarta [survey pada video iklan Taman Mini Indonesia di YouTube)", forns!
TFTA Selusied Perfode noy Wisoee? &, o, (Z0Z0).pp, 261-221

WM Pravitaswari. T Ao S ME Maweedd, "Pengdrub Stearvtelling Marketing L{"rll-a.-:‘hp Bransd Equity dan
Keputusan Pemhalian (Survel Pach Viden Ikdan Allure Matchs Labe Story D Yootube ). Jurnal Adminzmee
fiveis (TR 57, no. L (Z018].pp30-37
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research & “Pengaruh Storytelling Markening Terhadap Hrand Equity dan Keputasan Pembietian
(Survel Pada Vides lklan Allure Matcha Latte Storry di Youtube]® MThe Eifedt of Sondelling
Marketing on Brond Eqwity amnd Purchaze Decivion [Saneyr on Alfure Metcho Lotte Stery Advertising
Video on Fouwdube]'), This study indicates that storyielling mEHeeting infuences brand equity
Ewen it impacts consumer purchaging derisions and states that storyeelling marketing is an
e ffective strategy to make consumers buy a praduct.

A study conducted by Agustina with the tite “StoTrytelling Sebagal Strate@ Bisnis Sostal
Start-1p ek Syar'i Berhasis Aplikasi di Surahaya® [“Storpteliing o5 o Socke! Busheess Siraregy for
Seare-Up Sek SyarT Applicotion Bared fn Serabey o) 1 showe thot dorytelling in pocisl barineay
Is the best way to convey the social values of the baginess. The researcher concludes that
storytelling is 3 suitable madiom to expand the wings of the Ojek Sypar'i social basiness. The
storytelling stratogies used by thoe Ofck Svar'i business are dota-driven storytelling, philmthropic
storytelling customerded storytelling, and commercial storvtelling,

Memt, lnoizing at the research conducted by Rahsyu with the hig taple “Penggunasn
Storytelling dalam |klan Line Webtoon Pada Sikap Pengguma” “The wie of SRarptelling in Lire
Wiehroan Ads pn User Arudes )01t provides Indings or reseacch results that using smryteling
in Line Wehtaoon advertisements has influenced aser attitndes, The stonptelling is relevant to
users who are primarily wenagers te create an cmotions! bond succesafully, Bosides that, it cen
alen make users remember 9 pee Line Webtoon mare often.

Furthermiore, a stucly researdhed by Silangit & Hanants entithed *Penpgonaan Siorytelling
untuk Meningkarkan Kesiapan untuk Berubah Pada Kanvewsn” ("The wse of Storvielling oo
fnerease femdiness to haage in Employess ™) explores the use of storyrelling in conveying the five
comsponents of a change message o emplovees ®The data in thiz study @ re analyzed usngthe
Wilcoxon Signed-Rank Test. The researcher conciudes that the results of this study indicate that
starytelling 15 an effestive strategy to iImprove the gualiy of employee readiness e change,

Variows Kinds of previous research related to storytelling and persuasive techinigues
Fownad several gaps b provide a puasition for this latest reacarch o be corried ot Storyielling is
pesent@ml n promatinga husiness, and persuasive technigees aiko kave acruchl role in developing
a better husiness and malntaining its exigtence among many competitors,

. Methodobogy

This awdy apphies desrriptve gqualitative methods n researchiag an entreprenourc’s
storytelling which helps analyze, dassify. describing. and validating the lindings of persuasive
technigues on Drs, Daryona, Abdul Chalim, and Samesudin's hesiness starptelling. The data in this
gtudy are in the form of words or senpcences by the research topic collecred through ohservatbon
and interview technigues,

The data sourca i this study was Urs, Darvons, Abdul Caalim, and Samsuadin, three
gntreprenears whe have 24 and 20 years of experience 0 rianing a business bBatle by chemsclf
Moreayer, the dala apalysis in this study wsed descriptive gualitative analysin by applying
persuash technbques to the basiness storytelling of Drs. Darvano, Abhdul Chalire, and Samssdin,
which will be presented In as arvangemsant of paragrapks.

FTE Agusting, “Storeytelling Sebagai Stratepi Bisn ks Sogial Srart-up Ojek Syari Berbosis Aplikasi i
Surihaya®.

9 WS, B Raliayu, W5, B, “Feogpunsan Steernyielling dalan I0en Line Webiioen pacla SIEap Pengguna”
MEVE Filargit & F.R, Haryanto, “fenggunaan Soreylelling untuk Meringkatkan Besiapmn untuk Berubah
rata Earvaaen® fTumal Intervenst Pallalag bonn 2 [2014], 193212
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D, Finadings and Discuss on
1. The Extreprenenr's Business History

The first fiading in thiz study ks related to the buziness history of Dre. Daryono, Abdul
Chalim, and Sammsudin covers their first besines= The factors that cansed the decline of their lirst

business and the Factors that made them retum to business unil succesd,

& Drs. Darnymo’s Busines History

[Frs. Daryono is a basinessman who Bves i Surabaya He was horn in Kedin on March 15,
PUEG. Me i 55 wears old and still pursuing his currend business. He is a graduate of English
educatken at STHIP Bediri Furthermore, he already has 26 years of experience in the basiness
field. Dea. Daryona's first business was selling books to schools arund Surabaya, Sidoaro, Gresik,
and Mojokerto from 1995 w0 19 He dil the book-selling business abone withour mvolving
employees and using private transportation. Thea from 1999 1o 2002, the basiness experienced
a dewrturs bocause the profit earmed with the capital isswed was not balarsced, [t is because book
buyers or enthusiasts wad to be quist so that their turnover deaseses,

5o the nbtial tumover was permanently reduced o that it had an impactan the income of
[rs. Darpone. Book orders fraom schoels rearived by Drs. Daryono is mot much anymere. The
decrease n turnover 5 experienced every tum of the year uptil finally Des Danvona decided ot
ti sedl books anymicre and stopped selling books,

Dirs. Daryano 5 a patient buslnessaean, not an ambitious fgure. 50 that when he firsds bis
business slumping his meptality s accepting, ot blaming the situation, Moreover, be i also a
person who ks pot easily digcoursged 5o when he experienced & elump in his book-setling
busimess, b also thought of breakthroughs to Improve his businese He is also o buginessman whio
is seen from the side of his religion quite well It is evidenoed by several of his posts on social
media that discuss the values of refigioes teachings. Therefore € is no lonper surprising that Drs
[Faryono s known ax a patient and trusting figure. In addition to the pure motnvation that comes
from oneaelf, his wite, children, and miblings, also bocome the reinforcing fgures and always
mistivate Dr s D rpeass in the face of o downtum in bis business 5o be did not sop tnding and tried
tis think abou his futire o supgorn his Gy,

In 20413, Dirs, Daryona has rebuilt & new basiness thay oouses on the service secor by
establishing a Bagic Englich Training Surabaya, abbrevinted az BETS. The reason Drs. Danvano
decided to establish BETS, apart From being motivated to ful (@l the necesities of Llife, Drs, Danmono
akse has the intention Lo develop his knowledge io the Feld of English to be uselul for many peaple.

While the peason Drs. Daryonodid nat return to the book-selling business because he
thaught that the literacy rate In Indonesia was still low, Then there were also many competitors,
and the current era of globalzstion reguires a generation whe can speak Evglish, The connection
between the first business and the corrent one is that both have education and efforts to educate
thie matin's children.

The BETH insttution was promoted to schools around Surabaya, Sidoarjo, Gresil and
Mojokerto. It provides English lamguage courses In TOEFL, TOEIC, and conversation using a
cellaborative proposal. He also develops the business by making or printing his books about
learning Englisk which he sefls to students gathersd im his course institution The course business
cilledd BETS wias successfully managed and is still running today, Even BETS bas teaching stafT
recrufted by Drs, Daryone to teach ot fill English courses in schinols. The current number of BETS
teachers ié arpand [ty tubo s who have English binguage competence.

His cluse friends alse support and kelp Dirs. Daryono in managing BETS. So when BETS was
founded, Drs, Darvone recraited his close friends who have English langeage skills to become
teachers wiho provide courses i schools, Furthbenmors, the mowledge of English that he learned
in college was alio a factor that inspired Dre Darrana to spread his knowledge. Therefore, Hue
current existence of BETS which Des. Daryono fourded has became a fiell tor develaping English
knowledge, which iz in demand by many schoals and students. The schooks that BETS swecessfully
provided courses irndude: SMA Megerl 2 Sidoarpe, SMA 3 Skdoarfa, SMA Negeri 1 Taman Sidearjo,
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SMA 16 Surabays SMA GIKL T Gubeng Surabaya, 588 Negeri 1 Manyar Gresik sMa Negeri 1
Cermie Grasik, SMP Hegeri 1 Duduksampeyan Gresik, Morsing Academy Tan Husada Majokerin
and many mone.

BETS course st the school s hebd enee a weeke The types of BETS coarses indude English
for Teachar, English for Nurse. Englsh Comversation, and TOEFL. The existance of BETS makes
Dirs, Daryome ks gratefal that the business that was fouwnd cd i 2003 15 still supd ving today. As for
the Dz iness profitof te English course, i 17 5 presented as 3 peroentage, 6% 15 for Urs. Baryono
andi i for schoels that ame phoer conirses Howewer, 60% of the profie earned by Drs Daryona
in ptill used to poy and print English learming beahs, With puch a profid for Dr, Baryono has made
him fieel enough and gratofil, Because back to the ongimal incontion, that the purpose of his
bidnes and the necessities of e, Des, Darpono bas 3 great intention to @ke acdvantige of his
knowdodee of the Enghish lbangusge,

oAbt Choline’s Businesy History

Abdl, Chalimiis an entrepreneur whio lives in Surabaya He was born in Surabaya, August 7,
ERET, w0, b 15 54 vears obd now. e graduated i communication siience at the Universitas Or
Sacbomo Surabaya, It's the same with Drs. Daryonn, Ahd. Chalim has 26 vears of experience inthe
LR e

Abd. Chalim's At husiness i selling boaks by setting up boaok stands ot Pasar Turd, Blauran,
amdl Jalan Semarang: He sterted his hasiness in 1995 He marketed the book on the madside
arcind Surabaya. Andwent bankrapt in 1938 along with the monctary crisks that year, For three
years he was vacuum in the business.

Then in 2001 Abd, Chalim began to riseand do business again with the same business ax his
first business, This is due to the passion and habby of Abd Chalim whi likes to read books In
ddalition, family factors are also the main motsvation in doing business. Now his basiness has
growen and achieved Success because of Abd Chalim cooperates with schook and universites. The
bioks affered bo many lecturers are in sccordance with the majors wught by the becturer, Boolo
tha have many series are sold on an ihstaliment bagis 5o that bupers don't feel hurdensd by
having to pay all at once In a falrly expensive amount. a

Scigihls that asked Abd. Chalim for a supply of baaks is 50 Al-Falsh Assalam Tropodo
Sidoarjo, SMP Al-Falah Assalam Tropode SEoacpn, S A Widya Dharma Surabaya, and 5MA Raden
Patah Mojosari Mojokerta,

L Srrsudiny Business Moy

Furthermory, the thivd entreprenewr is Samsudin who bas alse been in the basiness of
selling books since 20056 at UIM Sunan Amgpel Surabaya. He is from Yogyakarta, bern on 27
Sepremmber 1977, Ha @ now 44 yoars obd, 5o, untll now be alresdy has 24 vears of buginess
erperiance. In 197 to 2000, kis ook selling buziness wag salling well hecangs at that time it
coinciled with the relormation of reading interest when he was still selling at UL {Unneersity of
Inddomesia),

Meanwhile, when wrlhng at 1N Suman Ampﬁl 51|m|1;|:.r;|_ mirst of the |1n|F.r|' raarned was
aroairal R -HRHE Bpcauss most stdests locked for roforence books in the libeory and
booksmores ar UIN Sunan Ampel Surabaya. [n addition, 8 2006 &0 that gme here was alo the
Surataya Reading Commundty. where afier the stwdy. [ts members were required o read books.

Samsudin experienced a decline in s business arcund 2016-2017. This ks becouse the
booketore at PIN Sunan Ampel Surabaya = lpcated ina narros place and quige far from the reach
of stycdents, And since 2008 e has collahorated with campases o & immlved in conbracts toose|l
bisoks at the UINSA Book Stoere. Thon since the pandemic period in 2020 Samsudin s achieved
supoess by supplying hooks (o schopls, The schools that asked Samsadin to suppiy books include
SDr Al-Falah Darsszalam Sidoarja. SMP Al-Falah Darussalam Sidoarjo, SME Ketintang Surabaya,
and SMA Angkasa Mojukerto,
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In addition, ke & akeo actively selling books through the online system as 2 book reseller
Hevwewer, he abso feels the intricacis of selling online, becanse the sompetition is quite diffioalt
In additicn, nowadays we are alse competing with tchnobgical advarces, where there are
alreaidy many books in FOF farmat or e-books that can be aceesied directhy by many people

2 The Useof Persuasive Technigues of the Fntreprenews's Business Storyielling
The second !IMILE of the discession = 2hout the use of persuasive EE('J'I.!'[II]IJE'S of the Drs.
Darrana, Ahdul Chalim, and Samsudin’s hustness stomaclling

. (rw. Dapone’s Busines StarnteMling

The subseguent discission s abow the results of the arabsis of persuasive technipoes on
thestorytelling of business proposals and othor documents submitted by Drs, Daryors to schoals
and instioacions Of the seven compopents of persuasive technigques, based an the anal@Bis resals
in this smdy, it was found that the business storvtelling of Drs. Dargonn o=es persaasive
technigues of rationalizstion, identification, compensation, and projection. A more detsiled
discussion b 45 fofhoas below,

1] Retionalization

Indicators of justificaton fora problem charscterize persoasive rationalization technigues.
It s natan absolute truth only ustifring their thoeghts, controlling emotions andinvalving ratios
or thouphts " The discussion of retonelization technigues in this stedy is 25 follows,

“Rogile pordingne poranan bahess Ingoris daloem borbagai bidarg o era globaliesi

sefrprang ind, hobken hofesa Tggeis Bse mesefaod permen o minees depon

{Tlete o oy Beypliade B witr! i worfows Reldy o toiy s enarey gfoboilogear, even Srglish

car be @ determinen i of the fetere ")

The sentendce invites the reader to think untl Asally determining the truth and agresing
with the upinion in the proposal sentence. The senbenoe aboave states that English has an essential
role in ghobalicatbon and can even be a determinant of eoe's Talure, 10 15 a Wegical @ooght
promcting English courses that people who stady English will have a fiture. English has a vital

Lo in waricus lields in the corrent era of globalizati on,

Z) ldlentilicationn

Persuasive Klentfication wohnigue 15 a wechakue that has the dharacieriscs of highlighting
identity. 17 alse mentions the nanee o idencity of an object, Bsiilution, or person,® as staved inthe
sterytelling business propesal in this study.

“Hwnl [Tasic English Teatning Surabava) menowarkan Rerjisamne menpelerggarakoen
program ekstrafuniuier behasa Inggris s=pertl TOEFL, TOEIC, dan Copversation afau
program kin vaseg menduking nea

("W (Basic Englich Troining Swabawa] offer cooperation in orponizing Englich
extraeyrricular progroms sich as TOEFL, TOEIC and Copversation or atfier programs
thar suppart i

I the sentence "TOEFL, TOEI, dan Donversabion alau program fai yang mendufum e,
RETS [Hasic English Training Surabaya) course mstitution intends bo identify the ouorse
institution, The sentence means that BETS has English ceurse services ia the flelds of TOEFL
TEREIC, amd Conversation or other proemmms that support it Then, the wond “etoi progrom e

=

B Heraf Argumantan dien Nesan.
i ki,
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iy merdlegengnpa” means that @ can b in the form ol other Englizh courses [t 12 acoord ing
themnesds of the institution or schonl that can be delivared to RETS,

¥) Compensation

Servicliing ie e BETS agency's husiiess proposal ameinpis W prossie s English
lamguage course program to be in demand or acoepted by schools and institations Inthe proposal
found o persussive ompersation technigque wes sl o attrack the attention of the reader
Compensition technbpues are characerized by haviog an action or result of an Mo, intending
to realive s poal and inviting b creste betber conditions =as stated in the business proposal of
Dirz, Darvono elow,

‘Adapun Visl kasi adalol:

1. Memgewooh keterampilan beanitil afeldf dee peifematorik yarg Ferdupat pada
Al s ued gt ferm o paic g v e n mergembangionm e,

Mg

L Memnbadayprdon Enmen fost o iese wsiog of sekolqh

2. Memberivan bokal beterarpilon berbahasa esing pada siswg selalal

3. Memingkarkan deterampilondan pengalaman pembeleioran vorg barbada

£ Membentul mindsel pong Seeatidan fsowedl wntul Bernojous g il di siswa”

{0ur wisdon iv:

1. S peen bl coegnitivs, nffectiveg, emd porolminméor il found in shed ety aveording
i tieir ohility feved and develop them.

Mg on e

1. Ciltivarte forelgn Tangucoge com meric oiion o schon!

2. Proaviding fareign fonguege skifls far schosd students

1. Enhance different skills and larming cxperiencs

4. Forming o creeive aad mnovative minoset for s personel progress of sesdents’)

The sentences afvwe mentiod the vision and mission af the BETS course nstitution. Based
on the recearcher's analysss, the wvision and mission of BETS use persuagive compensation
techinbiguis bcause 1t has one of the edisaors of compensation Lechnlges's charsoerisidos,
nmamely o realiee @ goal, As In the vision sentence above & can be mterpreted thae if BETS
institutiong are acoepted to provide courses in schaals, The compensation that schoob: will sbtain
Is students whiose copabtve, afecthee, and prychomotor skills are hemed sceording to thedr ability
[evel, BETS will alsa devefop stadents’ skills,

Likewise, Im BETS mizslon sentemces to realize I3 viskon or poals, the mision sentences
have the charsceristcs of compensation technlgue indicators. Namely, reallze the vision goals
and invite schiools to create better conditions in English with these four missions, The fourmission
sentences mean that the BETS institution wall provide compensation il acoepted to provide
courses in scheols By cultivating commualcation in forelgn Bnguages for stuilents, 1 s also
providing Foreign language skills, mproving skills and dilferent baring experiences, and forms
a wreative and innovative mindset For the pereenal progrese of students, So, that is all the
rompensaHon that schools snd students will get i they choase BETS w0 provide coorees. Al these
corspensitions will certainly attract schaoks and other institutions to believe in BETS In providing
cowries because BETS already has a clear and strectured vidon and mission,

4] Projection

2 Thial.
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The projection technique 1= aleo uped n promoting BETS. This technigque 12 charscerzed
by indicamrs such as making the subject into an object and describing a gord thing related o
something or semenna.® As the projection seatence on BETS buminess storytelling managed by
Dirs, Daryong fmlloves,

“sehusungan dengen kal tersedur kami wmohen agar erak didié BETS weiik
berpartisipes den mempersicpkon fombe dergan refbaik mimpkin, Adomn pemesang
fomiba Englivh Talent 2008 ohar mendapatien sertfiat dan thropy. Sedangkaensemea
Peserta yong mengifodd Emplish Talent 2S00 8 berbak mendapatian serif fikat,”

{Tn camaecton wibh this, we request tht BETS studenis portlelprre o mil prepare for the
coumpetition o5 well ax poesible, The wireers of the 2018 Englivh Telen f oompe tition will
get o certificate eod o Lropkye Meenwhile, ol participests who tolte part (e Englivh
Tarler ! 2018 pre entitled oo certifno e )

fin the sentence above, the projection tedhinigue ased aims o posject certificates al
trophies for participants and winners when participating in the English Talent comoetition. [t is
intended o givea good image or impression of the English Talent competition organized by BETS.
The English Tadent b o competitive program that |s promoted so that BETS students can
participate. The sentence “komi mwehon mper aped dilik BETS umiwk berpartisipos dom
memperyiapian fombo demgan seboik mumgddn® is an invitation, recommendation, or order for
BETS students o Eake part tn the English Talenl tompetitome Tle existence of Lopliles gl
certdficates glves a good image that BETS appreciates all of fts shwdenats who have been willing to
process and try bs compets in English Talent,

B Abded Chofien’s Business Stondelling

Basad on the data of Abdul Chalim's media for promoting his book basiness. he uze 3 urlge
busness storyielling o persuade many people tobay his book colleddons, The researchers founsd
seventesr data that use persuasive techniques. And the type of persuashve technigues from
sewenterr data, they wse rationalzsation, identification, supggestion, amnd conformity. The detail
explanatkan are foluw,

1] Ratonalization
The researchersonly found one fatio naltmation gy pe of the seventeen persuasive techinboues
in Abdul Chalim’s business storytelliog as Fal low.

Senprm wieea vemarkin Eifn befajur mokn seenkin beriamboh pengetahooe den
warmsdn ik, sertn sesrohan jokiok kit meka semakin cepaf swksestah ko,

{ I fuct dhe mave we fear, e more Seowleadg e and insight we have, mnd the winer we

ara Hhe faoter e vl sicosed. ™)

The sentence above @i o provide an opinkisn segacding someone IF they ahways study.
their hiywlopde weill invrease and when someape B wiaer, thoy will gquickly bocome sugeeaful The
opinion invelves 2 ration to justily the opinkn even though it i not an absalute troth, With this
ratinnalization technique in Ahdol Chalim® bisiness stonrtalhng, he tries o lead resdore to Bke
reading and bearning by increasing their knowledge so that he is also interested in buying bools
uplsated by Abdul Chalin on his social media with these sentences.

2] Identification
Same os ratlonaliation type, n Abdul Chalim's hasiness storytelling the resasrchers anby

fowirad o mlentification type of 2eventeen persadsive technbgues st use hy him as foblow

“Talsr Maudw, TEsir Tema ok~

13 Thial.
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The wards above indicate for promoting the thematic interpretamon boolke type that
uplsaded by Ahdul Chalim in his social media by mentioning the name of the books “Tafsr
Maudui®. S0, public will know deacly that book sold by Abdul Chalim i ataouwt thematic
interpretation, Bewuse one of the daracer of dentifcation = mention diredly the name of
soreething to [dentify ibself

¥) Buppestion

In dhdul Chalim's business stonaelling, the resercher found eleven suggestion type of
gewenieer persuasive techniques that use by Abdul Chalim for promoting his book business. dne
of them Ls as fallow,

“Hugaen hegui fwngan fepa ngop dal, yo mgopd, o roor reiekieet bernufifioerion ¥
{15 raining, don't forget be deink coffee fimst coffes wes, read mirocks pes’. )

From the sentpace ahove, Abdul Chalkw trles oy persssde many people o keep resding
huks even when iV raining sccompanied by coffee, This aside from being an invitation or
sugrestion, fAbddnl Chalim actually aléo meant for peo ple o buyhis collection baoks aboot mirackes
whinse plctures weere aptoacksd on his soclal media wich storytelling contEining the suggestion’s
persuasion technigue

4] Confiarmity

Fromn the soventeen persuasive techrigues that used in Abdul Chalim's busieess
starytelling, the researcher found our confarmity fype of persuasive technugee. Une ol them & 25
fial kawy,

“Hwasana ledang sewah pong svenveiflan, nilmat dengan dlipeengl bacean yang
menperngkon, Roce, Bevo, don Bacal™

{The atmosplhere of the rce feldy & somthing, deliciees decempamed by plersend
regrdimy, Reon, rean, omd redd!]

The sentences above hewe an attempt to match that in therice fields & s suitable for
razding haaks. The ward fus reading sctualy hac tha Intention of malong peopls resd the typa af
bistks wrhiose pictures have been aploaded by Abdal Chalim on his social media. So, rice fields can
be ane ofth e choices of a comfortable place to remd a bosk. Especially reading the book promated
by Ahdul Chalim

& Srrmcediny Buasinese Starseiieg

Based on the data of Samsudin's besiness storvtelling the researchers found twenty five of
persuasive technbgues that used @ promoting his beoks collecton. The type of perswasive
rechnigue used by Samswdin are ratbonalization, ldendficatbon, suggestion confirmity, and
displacement. The detall explanation of the analysiz are as follow.

1] Ratinnatization

There are four ratonalzation gype of persuasive techalgees From twenity five daca that
fird i Samsudins business storvtelling. Une of them s as follow.

“Ada beherapa tindafen vang lebuh fafurr ketimbang membakar buku, Solat sotunpa
edafah tdak membacanpe. —fosopk Broddy”

{“Thare are fiw aets thal are worse thoo committing & @ boek One of them 5 ner

reading (L)

The sentences above 15 the writing on the banner in frontof Samsudin’s booksoore, They are
storytelling of his business using the persuasive rationalzation techinique The chameteristic of

1
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rationalzation i the senence s an opinlon that provide jeetification for & problem, Az Sam=sudin
agrees with Joseph Brodsk s words, and loseph Brodaky himselfmakes the woed involve the matio
that o rding 1o him one ofthe el acts indudes not reading book, For Samsudin, the satements
cim be used a5 a3 way of promotion so that students come to buy a book,

21 ldent fication
Bassd on the anabysic of all data, the researdier found seven perswasive identificaion
technlues sed In Samsudie business storytelling o sell Bis hooks. One oFtem s as follows,

Wik berfrory krrya Fak Mosfar ffeye, Tersedie di foko ke senae Amped Sierebaym
Monggo enghang berminae’”

{"The bptest book by M Masdor Hiloge Availeble of Sueen Ampel Siecbaya beokstors
Mease Hrave whi are infereiea”]

The sentence above 15 included I the category of peesuasie dentflcation technlguoes,
biecawse the word "latest” indicates that Mr. Masdar Hilmy lsas a recently pubdished book. Plus the
information that the book = onby available at the Sunan Ampel Sombaya booksbores, which means

its nat avallable anywhere else Al of this s infsrmaston for g people who defined Fak Masiar
Hil mvy's latest book.

1) Suppestian
The suggestion techahues found in Samsudin business storytelling are tea of the exising
data, ane of which ks as follows below,

Cepetoenet mumping leod diehe!”
{Hurne wp vanile 5 on sale”|

The wortds above have the intention of sparming many people, especally students in the
car puis enviropment, oo immediately come to buy the boaks offered by Samsudin. Hecaase the
bk s on sale, of cuwrse, ata loveer price than the original price. Thersfore, Samswdin suggested
with the word persaasion bo buy quickly so ns notte boin a kurry because it had been bought and
hueted by othar pengplo.

1] Comformity
I Sansudins basiness storylelling anky one type of conformity echakjue was found ot of
twenty-five persuasion wechnlgues used by Samsudin Inprometing his ook as follows,

Faparti holnya gelomborg leiton ado pasang swraf dan posaeg ook beglée pufa
o e Brfen.

{TusEas goean waves Rove wps and dowrs, 20 does book seles™]

Sampuclin'e gorvtelling abowe iz chormcterized by a conlarmity persunsive tedhnique It can
be zoen from the parable of the conditton of the acean tides and their dady zelling of books which
alsa pxperiences ups And downs Samsudin Fele the ups and downs in sllicg books from the
nueber of peaple who bewght them and the inceme they got from selling boals, This sentence
algo sarves o ry o persuade many people to come to buy from the many collections of
Samsudin's haoks that have piled up in bonkestores.

5] Cosmpongation

Two compensatinn bechinkgues were fomad |n Samsudin business storvielbn g on his soceal
media One of them |5 as folleows.
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RUTH T, MUOVEY, Kemumneulan Kamunisme fndonesie. TSLOME podi TZ0000, Mosih
diapart Bomis 2 huke Ssiarah kecil Indapesio- Beroaneis JEN-2000. Toalivan fern Rocker
dirs e Surbose”

{FRUETH T MEVEY. Nermuncelan Komunis Indonesia. J98000 de 120000 Seill ger 2
biaris books A smel! history af indonesio-Frapce [TRGO-2000, Writtea Dy fean Rocher
o Jener Scamidoess, )

Froon the sentences above, Samsudin's storytelling showes that there i compensation for
poople who bay a boole ontitled Kemunculan Kemunizne [nderesia by IUTH T, MCYEY in the
form of a discount of 73000 from the srigingl price. Thea added with the bonas of Dee books with
the theme of Indonesia 35 well The compensation technique wsed by Samsudin in promating his
bisoks is very ussful inattrcding many peo ple to @l this opportunity. Because buy one free ogen
e boolks.

] [Maplacement
In Srmsuding hasine s gorptelling researchers onby Bvund sne tyepe of displacement oot af
twenty=five persuasive techniques used in the promotion of eoks sold by Samsuling as below.

Wemmma 5 kwn bk
{ W'y Ol erd?7)

The words mentionesd above are & persuasive technigque of displacement o substitutbon
which actaally has the intention of asking book buyers or peoole who e to read books tocome
and by the books gold by Samsudin The word "nerd” s 3 proverh of people who like to mead
bisokes. The word was used by Sanoudia is divert public attention boa certsin goal

3 The Comparisen of Bes. Darvono, A bduf Clralim, and Semsedin’s Besiness Storvtelling
Basad on the findings frome business storytelling ased by Ors. Daryono, Abdul Chalem, ard

Samsudin there are differences in the persuasive technigues wsed, The difference can be seen in
Figura 1 hebow,

2
: I w s

A= Daiyoiid SuinE ALl oF TR Bukliiias U B R TR HT L
atorynating NorELedEng amryml kg
EHpticnakisthion B Eeabhicaisan B bupgestion i [ onlority

B Coize raadns W Dol gamind 0 DY opeiiele
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Frgure 1 The Entreprensurs’ Comparison Husinezs Starytelling

From the grophic above, it can be dearty seen that in business storytelling of Drs. Daryona
15 mare dominant in wsing rationalization technigues in promating bis course ingitation [BETS)
Then Abdul Chalim and Samsudin were more dominant in using sugeestion technigues in
prosmting thelr book selling business, Moreover, they arc in line with what Keraf said that
persuasive fechnigues | business could Sract cOTSUMeTs’ Resris.' Then, all the type of
persigashure echnigues wsed in e with Wijavanti that persuasive echnkques are applied o
perseade poeple to promote o business, ™

E. Conclusion

Baged on the analbysis of the findings and discessons dearibed above, the seven tvpes of
@ isuasive echniues used In business swrvielling of Dre Dayono can be conchided has foar
perssagihve techniques, namely mbsinaliestion, identification, compenstion, and projection
without suggestion, conformity, ard disfacement techniques Abcul Chalim business storpteling
atsn has Tour persaasive technigues, they are ratlonalation dentfication, sugsestion, and
corfonfoy witkout compensation, displscement, and projection echnkues. While Samsudin wse
siz of pereussire techniques indwle ratioralization, identification, swggestion, conformity,
coispensation, and displacesvent withoul projection lechingue. The perswasho teclinigues tey
s hiave an effect in persusding customers bo come to them,
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